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Customer Journey Analytics
Real-time Marketing
CDP (2019)
ent and Preference Management
Visual Search for Marketing
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g Customer Data Ethics Personification
'; Conversational Marketing
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Q Multichannel Marketing Hubs

uspige a — Social Analytics
g- c GRP:(2Q20) Social Analyti
[ 1] Mobile Marketing Analytics
‘I for Marketing 1 Event-Triggered Marketing
Multitouch Attribution
Eng?rq::rri‘r?; Identity Resolution ; Pefsonalizatiun Eng'ines
Location Intelligence for Marketing Mobile Wallet Marketing
ABM Platforms Influencer and Advocacy Marketing
Innovation Peak of Inflated Trough of Slope of Plateau of
Trigger Expectations Disillusionment Enlightenment Productivity
[ ]
Time
Plateau will be reached: \ o
() less than 2 years @ 2tob5years @ 5to10 years A more than 10 years ) obsolete before plateau (@(l 2z

Gartner Hype Cycle for Digital Marketing, 2019-2021
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Adopting
too early
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too late

Giving up
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Source: Aberdeen, September 2020
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@ Advance Analytics Personalization at
Al/ML Predictive Models | Attribution Scale

@ Cross-Channel Orchestration
Cross-Channel Journeys | Online/Offline integration

©® Owned Media Optimization
Real-Time Decisioning/Personalization |
Website + Ecommerce Conversion Rate Optimization/Testing

@ Digital Media Optimization . .
Custom Audiences | Retargeting | Personalization Paid Media ROI
Suppression Channel Media/Bidding/Optimization

© Outbound Channel Optimization Outbound Media

Triggers and Personalization | Channel Content ROI

@® Actionable Customer Insights

: - Customer Metrics
Dashboards/KPIs | Data Analytics Tools, Systems and Capabilities

@ Unified Customer Profile .
Identity Resolution | Data Compliance/GDPR | Data Access First Party Data
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Customer Data Platform Maturity Stages Stage Benefits @ l
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